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Identifying Reporters

Media lists
Developing a current, accurate media list is the
flrst key to gaining media covelage. Make a list
of the reporters, edito$, and departments in your
gtaie's newspape$ and broadcast stations that
focus on AAIJW priority issues and are likely to
use AAIJW'S news, Include contact names,
phone and fax numbers and, if availabl€, e-mail
addresses for all the media outlets in yow ar:ea or
state. The information below will help you get
started.

Identifying Prirt Repo ers
---

'N-..,=.{r5!L lrlt
f-\\Sls.:- Utl ' tamiliarize J-ouffelf
tS-S-_-VlE Y with local outlets

E!\I|F and papers -
Review daily papels,

prominenl weekly outlets, and appropdate
community papers. Take the time to locate
reporters' or edi tors' bylines on articles and
edrtorials that deal with women's issues.
. Use m€die diEctories, TheTwo MiDu€

Activist page on the AAttW w€bsire includes
a media directory that conlains contact
informarion for nauonal and local media
across the counhy, In addition, several
companies publish media directories with
details about every oDtlet in your ciry, coun(y,
and state (print and bmadcasr). You can find
directones al booksrores, Iibraries. college
conununications departments, rnd the
AAIrw media relations department.

. Make calls. Call each newspaper on your
list and ask fot the name, phone, and fa,{
numbers of reporler\ responsible for covering
women's jssues, family issues, and education.
AIso obtain the informafion for the political
reporter, editorial page editor, metro or city
editor, and the photo editor.

. K€ep your list curr€nt. Tumover can De
high in the news business, and reporters
covering the issues on your list may change
frequently. Vlai(e calls quanerly ro review
and update your media list.

Ameican Alsociation of Ullilrersity Women

Getting Results from Reporters

Just as rcporters are often the most
dfuect (outes to reaching the public, the
telephone is your most direct route to
rcaching rcporters- Initiating and
rcsponding to calls from the media is
one of the most critical tasks in getting
AAIJW'S issues and events covered.

Assume reporters are already busy
when you call them. Open the catl
with, "Are you on a deadline?" Ifthe
answer is yes, ask for a good time to
call back. If no, assume that you have
only 60-90 seconds ro "pitch" your
issue or event.

Timing is everything. Mid or lare
aftemoon calls are less likely to be
r€t\rmed because of deadline pressure.
Moming or eady evening calls allou,for
more leisurely conversations because
these are "down (imes" for reporters,

Be organized before you initiate or
fake a call from the media. Have
appmpriate background materials, data,
and other contact names and numbe$
available at your fingertips. Have an
event explanation ready as w€ll,

Offer to fax or send follow.up
informatiotr, Be preparcd to re-send
press releases or advisories as a
reminder.

Always call a reporter back as soon as
possible, If you have 20 phone
messages, call the reponer back first to
ensure the best possible chance of
obtaining media coverage.
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Whe[ making your list of televis,on statioN' be sule to include nol only network

stations. but ilio local cable altd ind€perdent stations with news prognms'

Althoush a station's ancho6 ar€ on each day lhe people behind the scenes

a".id" 
-*hut 

rhoold bt "overed' and who will rcport on the story'

Contact each stahon on your list sod ask for the following:
. News director ald assiglmetra editor' They determine the value of an incoding news

ides, and if it is wonhy, make ao assignmett to have an is$re or event cover€{''

. Re?oaterf,. As with newspaPcrs, the &Porters who cover politics as well as women's'

edrication, and family issuis will walt to know what you are plarming'

. Mucer! for rclevsnt prograhs. M€ny stations feature a ̂ 'working women's"

progam or public aifai.rtalk show. The Producers for these proFsms decide wbat and

whom the Progmlos will cover.

lde[tifing Reporaers at Radio Slations
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A list. Radio stations in targer markets offer two good mechanisms for coveragc:

-A- news, especially during ;ommutet "drive time, ' and talk shows. For each larger

radio station, identify tllg news director, rcponers' aod produc€rs Call the stadons e{rly in the

moming. Avoid calting iheln on the houror half-ho r since lhey ale often doing live news shows

men.

Identifyhg Repora€rs at TelevisioD Ststions

Knoving tlhom to call is 4 basia kcy to getthg covercd b! 'he ntedia !
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