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Issue Forums

Issue forums arc community dialogues olr current issues
on which AAfIW is working. Issue forums should not
last more than two hours,

Issue forums are opportunities to:
. Benerate in-depth public discussion on tssues;
. draw media attention to AAUW'S national issue

priorities;
. reach out to potential new AA(IW members;
. infom women how actions in Congress affect their

lives, families, and communities; and
. en€rgize the community to spread the word to women

votea by talking face-to face, witing letters to the
edito!, or distdbuting wdtten materials on the issue(s)
discussed at the forum.

Planning an lssue Forurn
. Decide on an audience. Everl,thing abo\rt the forum,

including the issues, co-sponsorjng organizations,
speakers, location, date, and time, should be designed
with the audience in mind. Examples ofaudiences
you might consider: wotrren ofall ages, younB
women, elected officjals and coalition panners lnd/or
women's groups-

r Choose a theme. Choose on€ of AAUW'S prioriry
issues that has local appeal. Use AAIJW materials
snch as Action AIefl ^nd Get the Facts, Lo getidEAs.
In addition, rhe Public Poiicy Deparrment has
developed resource kits designed to help you ho)d
issue forums on social security reform, welfare
reauthorization, or Tirle Da The packets include:
event rimelines; checklists for orgarfzing, outreach,
and visibility; saftple Fess releases; and relevant
AAIJW position papers.

. Work in coalition. Recruit diverse organizations in
your corimumty to co-sponsor tbe event,

. AppoiDt a planning team. Pur togetber a team of
interesred AAttw memberq and coalirion prrhers ro
help decide details and share workload.

. Schedule the event at a convenient time. Avoid
business hous, religious or govemment holidays,
dates when other cornrnurlity firnctions are scheduled.

. Choose an accessible site for the event. Choose a
location lhat will attract a mnge of women fiom the
community, prcferably a well-hiown and wheelchair-
accessible site such as a local school or community
center $iLh access to public lransponadon.
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PLANNING TIMELINE

6 Week-6 Before Eyent
Choose a theme,
Decide on an audience,
Appoint a planning team.
Secue coalition partners.

5 Weeks Before Event
Plan Budget.
Invire modemtor/speakers.

4 Weeks Before Event
Finalize date and location.
Fjnalize panel speakers.

3 Weeks Before Event
Begin advenising event.
Create media packet-
Choose spokesperson.

2 We€ks Before Event
Re-confirm speakers
Incrcase audience recruitment-

5 Days Before Ev€nt
Fax media advisory.
Finalize media packets-
Call coalirion partflers to
assess artendance.

2 Days Before Event
Make media reminder calls.

Day of Event
Make news release and media
packet available to repofiers
who attend,

After Event
Follow up with media.
Thank panicipants.
Collect media clips.
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. Select psDellstj, Choose three or four nonpartisan, cEdible padelisG who witl b.ing media
attentror to the event. Panelists should briog different backgrounds to the forum. Pick
speakers varyhg in age, Iace, ethnicity, gender, ability, and occupation.

. Invit€ a famlliar face to be a moderator. A well-known, nonpartisan modorator who is
rcspected in youl community will generate jnterest in the event and give your work acided
dedibility.

. Plan medii outreach and select a spokesperion. Out!€ach to the media will help you
adveruse your event to the public and gain visibility for AAUW.

. Provide mearberl'hlp rtrrterials. I{ave AAUW membe$hip materials available on a table
with a guest list. Use the sign-in information on the guest list for future outrcach and don't
forget to send a copy of the list to AA[I\)V for membeGhip rEcruitment.

. Make it easy for tbe medla. Generally, events that ale h€ld eadier in the day receive the
most iunount of media coverage. The best times arc between 10:00 a.m. and 3:0O p.m. on
Tu€sday, Wednesdly, and ThuBdays. If you hold an event earlier than g:00 a_m. or later
than 3:00 p.m., you risk losing media anendon because of sta{-up tiDes and deadljnes. If
you hold a latei evert, tell rcporters that evening even6 are important because that is when
members of ihe community ale most likely to aftend- At lbe event, don't forget to allocaie
centadl, unobstrucled space close to eleclrical outlets for T.\/ camers crEws snd media
peBonnel,

Whila having sir weeks lo plad an issue forum it ideal, lov ca,, put togerher arr urgent isi.ae
forum h much lcts time-o week or even alew dals-iJ decctsary.

@
Olher Event Ideas

Ho6t a panel discussion oD an AAIJW icsuc, and/or women in politics - Ask women office
holde$ a{ the local, county, state, and federal l€vels to participate in a discussion of tneu
experiences In polilics.

Women's Debate Watch - Televised debates, such as the presidential debates, offer an easy
venue for media att€ntion. Invile TV, newspaper, and mdio rEportels who would be
intercsted in seeing how women respond to candidates' positions on issues.

Hold a pr€ss confer'€nce on an upcoming or rerent congre$fional vote- Press confeEnces
are great ways to dlaw public attention to AAUW priority issues under consideration in
Congress. At your event, highlight why the coming vote is important to women and families
and to your colnllluoity. and urge your member of Congrcss to support o. oppose the rssue a!
hand.
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